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Making Money from Mobile Banking,
M-Payments and M-Commerce:
Winning Strategies for Banks

Agenda

Introducing M-Com

Context and Key Issues in Mobile Financial Services
What Winning Looks Like for Financial Institutions
What Winning Solutions and Services Look Like
Questions and Discussions
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Introducing M -Co mé

CAPABILITIES CUSTOMERS CONTACT
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Mews & Wiews

Differentiators

Executive Team

Other Key People

Carears

Partnerships

Latest from k-
com
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Company

Founded by payment industry experts in
2000, M-Com remains the global leader in
maobile banking and mobile payment
solutions.

Cur world firsts include the inaugural:

e Realtime mobile credit card payment
application [Bank of Mew Zealand,
2002)

& Realtime EFTPOS style debit payment through SMS (A58 Bank, 2004]

e 'Triple Play' mobkile banking solution [BankAnywhere, 2005)

e Mational rmobile payment infrastructure (any bank, any mobile network, any
rmokile technical channel) (Paymark, 2008

e pulti-bank, multi-currency, multi-jurisdiction mobile banking implementation
[AMZ Croup, 2007

o Full A5P / Saas mobile banking and payment platform [Fisery, 2009)

M-Corm's focus has been on delivering that innowation to consumers in parthership
weith blue chip financial institutions - retail banks and payvment processors.
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NEWS

Microsoft and M-Com Deliver
Mohile Payments Solution
Globally

hi-Com Announces Support for
the Broadest Range of One and
Two-Way SMS Alerts inthe
Industey

Umprua Bank Selects M-Com

keyBank Chooses M-Cam
Zolution

l-Com Demonstrates Person-to-
Person Payment Leadership

Slide 2



Commercial in Confidence © Mobile Commerce Limited / M -Com Inc Slide 3



Commercial in Confidence

© Mobile Commerce Limited / M -Com Inc

Slide 4



Confusion Reigns Supreme 0000
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International Distinctions and Similarities osgo
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Opportunity for Banks 90 High Channel Costs

Branch
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IVR

ATM

Mail statements 40%
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Online 33%
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Bank teller 26%

Automated 260
phone system ’
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Opportunity for Banks 0 Stagnating Online Adoption 0000
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Best Practice Banks Leading Retail US Average Bottom quartile

Source: Celent analysis, bank and vendor interviews

Source: Netbanker

1995 | 1996 | 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 |
2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 |

Commercial in Confidence © Mobile Commerce Limited / M -Com Inc Slide 8



Opportunity for Banks 90 Deposit and Product Growth eggo

—= 300

Online * gij| pay

Only e-Bill 3, e-Bills
per Month
Median Profit " Products

Source: -BoiMhe Eef fect
commissioned by CheckFree / Fiserv
and conducted by Aspen Marketing
Services (October 2007).

Based on SunTrust bank data.
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Opportunity for Banks 0 Customer Satisfaction

Opinion of SwiftPay at POS

Itis fun to purchase using
SwiftPay

SwiftPay is a reliable payment
method

SwiftPay is a secure payment
method

SwiftPay is a fast payment
method

It is easy to use SwiftPay to
pay merchants

It is convenient to pay
merchants using SwiftPay
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Opportunity for Banks o New Customer Segments 032@

Mobile Banking

means different

things to different
people
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