
Making Money from Mobile Banking, 

M-Payments and M-Commerce: 

Winning Strategies for Banks

Agenda

1. Introducing M-Com

2. Context and Key Issues in Mobile Financial Services 

3. What Winning Looks Like for Financial Institutions

4. What Winning Solutions and Services Look Like

5. Questions and Discussions
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Introducing M -Comé
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Poll 1
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Context and Key Issues Facing Financial Institutions
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Confusion Reigns Supreme
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International Distinctions and Similarities
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Opportunity for Banks ðHigh Channel Costs
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Opportunity for Banks ðStagnating Online Adoption
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Source: Netbanker



Opportunity for Banks ðDeposit and Product Growth
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Source: òThe e-Bill Effect,ó a study 

commissioned by CheckFree / Fiserv 

and conducted by Aspen Marketing 

Services (October 2007). 

Based on SunTrust bank data.



Opportunity for Banks ðCustomer Satisfaction
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Opinion of SwiftPay at POS
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Opportunity for Banks ðNew Customer Segments
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Mobile Banking 

means different 

things to different 

people


