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Welcome
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Agenda

Introductions (Iõm the Stand-in Guy)

The Consumer Value Proposition

Other Key Stakeholder Propositions

The Product Proposition for Mobile POS Payments

Business Models

Navigating an Outcome
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THE CONSUMER VALUE PROPOSITION

Session One
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Framing Mobile NFC Inside the Broader Mobile Commerce Market Set
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Taking a Fully Integrated Enterprise Approach
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Offering the Consumer a Superior Experience and an 
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..Superior customer satisfaction drives high rates of adoption & usage


