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Unique Challenges
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Common Outcomes
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Market Drivers by Stakeholder are Generally Similaré

Driveré éAdoptionéUsage

Access (Access Modes) VV VVV

Reach (Registration Channels) VVV

Service Offerings VVV VVV

Channel Migration VVV VV

Marketing VVV VV

ébut the economics by stakeholder enterprise is very different
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Its not all about you!

Source: Smart Card Alliance
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The Consumer is Kingé 

..with customer satisfaction driving adoption & usage
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Framing MMT Inside a Fully Integrated Enterprise Approach 
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One Example of Unlocking the Value

Western Union Service

No Western Union Service

Account to Cash Mobile Money Transfer

Over 365,000 cash-out locations worldwide
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Deployment Economics

Enterprise, Hostedé

é or ASP

How you deploy is unique to your own ROI


